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Inspiring Tech Careers

As Canada’s national ICT business association, the Information Technology
Des carrières
Association
of Canada
(ITAC) champions the development of a robust and
technologiques
inspirantes
sustainable digital economy in Canada. A vital connection between business
and government, we provide our members with the advocacy, networking
and professional development services that help them to thrive nationally
and compete globally.
ITAC Talent was formed in 2007 and our goal is to proactively address
the long-term talent and skills requirements of Canadian businesses,
government and organizations. We are creating the skills for the digital
economy and growing the talent pipeline. We inspire young people
to choose technology careers, help transform education to accelerate the
flow of talented people from all backgrounds into technology careers,
support diversity in the industry, and help shape public policy to support
the growth of talent.

About the BTM Program

Watch this clip >>

Business Technology Management (BTM) was introduced in 2009 at the
undergraduate level in response to the feedback that new ICT graduates
didn’t have the skills needed by businesses. Working together with
academic institutions, industry and sector associations, ITAC Talent defined
a set of learning outcomes and competency standards required by industry,
drawing heavily on relevant international standards for similar programs.
Since its development in 2009, BTM has impacted thousands of graduates
and is currently offered at 19 post-secondary institutions across Canada
and another 23 are in development. BTM applications are rising by an
average of 11% per year.
BTM students have:
• A real understanding of organizations and the world of business,
• The techniques – like business design and project management – to make
change happen,
• Excellent interpersonal, communication, and leadership skills,
• A keen understanding of how best to use technology,
• Practical skills to put it all together in projects.
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Schools
Participating
to Date
• Ryerson University, ON
• University of Toronto at
Mississauga, ON
• Wilfrid Laurier University, ON
• Laval University, QC
• ESG UQAM - Université du
Québec à Montreal, QC
• Université du Québec à
Outaouais, QC
• Université du Québec à
Rimouski, QC
• Red River College, MB
• University of Calgary, AB
• University of British Columbia,
BC
• Simon Fraser University, BC

Competition Summary
Youth are our future and it is important that they are provided with
opportunities that encourage innovation, creativity and build essential skills.
The National BTM Student Competition prepares students for exciting
careers and provides the skills that leading employers are looking for. With
this spirit in mind, we partnered with IT World Canada to help promote the
competition, a publisher firmly offering Canada’s most authoritative and
influential ICT sector specific publications.
Each school in the competition will put together a team of 2 to 5 of their best
3rd and 4th year (2nd-3rd year in Quebec) BTM students to compete in the
case study. A case study development team consisting of senior BTM faculty
will identify a number of proposed case studies from which the sponsoring
organization(s) can choose. Each team produces a thorough report as well as
a 10-15-minute video presentation explaining their analysis of the case. The
case competition and resulting selection of winners will be based solely on the
opinion of the competition sponsors.

Become a National BTM Student Competition Sponsor
The National BTM Student Competition provides a great opportunity
to organizations to easily access top talent at Canada’s universities and
colleges and assists and supports your campus recruitment efforts. You can
either sponsor a level or the entire competition. If there is more than one
organization willing to sponsor the entire competition, then we will offer a
second case competition in the future.

• British Columbia Institute of
Technology, BC
• Acadia University, NS
• Concordia University, QC
• Sherbrooke University, QC
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Sponsorship Levels
Level

Sponsorship Amount

1st place team

$5,000

2nd place team

$2,500

3rd place team

$1,500

Bonus: Blog Competition Winner*

$1,000

*As an early preparation for the participating BTM Student Teams there will be a Blog Post
Competition running December 2018- January 2019. The Teams will provide a short Blog
post response to the Blog Post Competition question, which will then be featured on the
ITWC website. The Blog post that garners the most attention and receives the most traffic
will win this Blog Post Competition, and the winning team will win $1,000!

Sponsorship Benefits
Identifying and recruiting top BTM students: As a sponsor, you
receive a front line opportunity to meet and see the innovative thinking of
exceptional future business leaders. A resume database will be be created
for the competition participants and accessible exclusively by the sponsors.
Promoting your organization: Sponsorship provides a competitive edge
by improving your organization’s image, prestige and credibility to corporate
executives, IT Professionals, leading academics, and BTM students. Your
company logo will be featured on all competition specific communications
and marketing collateral.
Giving back to the community: Sponsoring this major academic event
sends a vital message about academic support to all business, academic
and student communities and helps raise the profile of the BTM.
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Communications Plan
Online Marketing
Articles and content will be posted and promoted both on the ITAC Talent
and IT World Canada websites. Marketing initiatives to promote the
Competition include a Student Blogging Competition, a Twitter Chat, and
articles to promote the various stages of the competition. The final written
and video submissions created by the students in response to the final Case
Study will also be promoted online.
Email Marketing
Email advertising will be a large component of our efforts to reach and
engage students. Working together with universities and colleges,
we will promote the event to their students.
Social Media
We will extensively use our social media channels to engage with students,
academics, IT professionals, companies, and the general public. The National
BTM Student Competition will be promoted heavily by ITAC Talent via both
paid and organic social media.

IT World Canada Stats:
• 20,000 Twitter followers
• Five magazines and
125,000 subscribers
• 2 million impressions a
month on our websites
• 168,000 CASL complaint
emails
• data base of 400,000
professionals

Mainstream Media - Promoted in Partnership with IT World Cananda
IT World Canada will be serving the role of the “Media Sponsor” for the
National BTM Student Competition, helping promote the competition and
feature these top Business Technology students.
IT World Canada (itworldcanada.com) is the leading Canadian online
resource for IT professionals working in medium to large enterprises, and
creates daily news content, produces a daily newsletter and features IT
professionals who blog on topics of industry interest. More than 75,000 IT
executives and professionals – representing 70 per cent of the buying power
in Canada – turn to IT World Canada for the information they trust. IT World
Canada provides industry-leading digital titles that include CanadianCIO.com,
ITBusiness.ca, ComputingCanada.com, ComputerDealerNews.com and
Directioninformatique.com.
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Planned Schedule of Events
Student Blog Competition

December 2018 –
January 31, 2019

Twitter Chat

January 2019

BTM Case Study Competition Start

February 18, 2019

BTM Case Study Competition Due

February 27, 2019

Competition Winners Announced

May 2019

Winner(s) Recognition Ceremonies

May - June 2019

Contact Us and Learn More!
Contact us to learn more about the National BTM Student Competition and
how your organization can become a Sponsor and support this great initiative!
Jan Hall,
ITAC Talent Career Ready Program Manager
jhall@itac.ca
905 301 7751
For more information about ITAC Talent visit www.itactalent.ca

About ITAC
As Canada’s national ICT business association, the Information Technology Association of
Canada (ITAC) champions the development of a robust and sustainable digital economy in
Canada. A vital connection between business and government, we provide our members
with the advocacy, networking and professional development services that help them to
thrive nationally and compete globally. A prominent advocate for the expansion of Canada’s
innovative capacity, ITAC encourages technology adoption to capitalize on productivity and
performance opportunities across all sectors. A member-driven not-for-profit, ITAC has served
as the authoritative national voice of the $170 billion ICT industry for over 60 years. More
than 36,000 Canadian ICT firms create and supply goods and services that contribute to a
more productive, competitive, and innovative society. The ICT sector generates one million
jobs directly and indirectly and invests $4.9 billion annually in R&D, more than any other
private sector performer. For more information about ITAC vist www.itac.ca.
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